
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Strategic Partnerships 
Manager - Corporate 

Recruitment Pack 



Message from the Head of Fundraising 
and Communications 
 
 
Dear Candidate 
 
Thank you for your interest in the role of Strategic Partnerships Manager – Corporate at Anti-Slavery 
International. 
 
We are proud of our heritage as the world’s oldest human rights charity and the vision we have for a world 
free from slavery.  We know that modern slavery is a contemporary issue of the highest importance and we 
are determined to work with others to ensure that the estimated 40 million people across the world can be 
free from slavery for good.  Our fight leads us to cases in the UK and across the globe and we are looking for 
a new member of the fundraising and communications team to help take the organisation into the next 
phase of its journey. 
 
Anti-Slavery International has many opportunities to build on – it is highly respected in the political arena, 
both in the UK and Internationally and there is real opportunity for our voice to be heard.  We work with a 
broad range of partners, funders and collaborators which makes our operations complex in order to be 
responsive. We have recently won additional investment in fundraising and communications from the 
Board of Trustees for 2018-19 including building a corporate giving programme. 
 
We are recruiting for the new post of Strategic Partnerships Manager – Corporate. This exciting new role will 
build long term corporate partnerships that include funding, employee engagement, supply chain 
consultancy and brand awareness.  
 
We are looking for someone who can embody our values and who shares our passion for fighting slavery. 
You will be ambitious and a self-starter, excited by new business and lead-generation and have good 
operational experience in fundraising, B2B and partnership development. You will be building a corporate 
programme from scratch and need excellent planning and account management skills. You’ll will be 
someone who thrives in small, dynamic teams and is proactive in building strong partnerships and closing 
large corporate gifts. This role will be a key part of the organisation’s sustainability and transformative 
change. 
 
If you think this fits with your expertise and ambition for a challenge, we would love to hear from you. 
 

 

Ryna Sherazi 

Head of Fundraising and Communications 

Anti-Slavery International 



About Us 



Our vision and mission 

We are working towards a world free from slavery. Our mission is to work directly and indirectly with 
beneficiaries and stakeholders from grassroots to the global level to eradicate slavery and its causes from 
the world. 
 

 

About us 

Founded in 1839, Anti-Slavery International’s heritage extends back to British abolitionists such as William 
Wilberforce and one of our founders Thomas Clarkson.  
 
Today, we draw on our experience working to eliminate all forms of slavery and slaver-like practices 
throughout the world. We do this through a range of activities including improving access to formal 
education, informing vulnerable people of their rights and labour risks, heling people to physically escape 
slavery, working to educate employers on their duties and advocating to with governments to ensure 
people are protected from vulnerability. 
 
We are ambitious: last year Anti-Slavery’s work reached over 80,000 people to help realise their freedoms 
and reduce their vulnerability to slavery. Between now and 2020 we aim to reach tens of thousands more. 
We are small and dynamic but that does not limit our impact. We interact at local, national and 
international governance levels and are respected for our expertise on slavery eradication. 
 
Anti-Slavery works to tackle slavery at its root causes - the intersection between poverty, discrimination 
and the weak rule of law. 
                    

                                        
 
Our approach encompasses three key pillars:  
 

– Partnering with people affected by slavery and NGOs who support them; 
– Engaging with governments to ensure the creation and implementation of policy and law which 

tackle slavery; 
– Working with business to address slavery in supply chains and together influence governments to 

protect citizens.

Weak rule of law

DiscriminationPoverty



 
 
 
 
 
 
Our strategy 



The Future – Our Strategy 

 
Anti-Slavery International’s projects underpin local-to-global advocacy aimed at achieving 
sustained, systemic change. This unique multi-level approach is a distinctive feature of our 
approach. 
 
We have an ambitious strategic plan, Anti-Slavery will have obtained significant changes in at least 
10 countries, through the establishment of new, or effective implementation of existing national 
laws, policies or practices for the benefit of people affected by or vulnerable to slavery by 2020.  
 
Our strategic objectives outline Anti-Slavery’s focus for this strategic period: 
 

1. Duty bearers are responsive and accountable to the rights and needs of people affected 
by, and vulnerable to, slavery; 

 

2. People affected by, and vulnerable to, slavery are empowered to understand, assert and 
claim their rights; 

 

3. The social norms and attitudes that underpin and perpetuate slavery are rejected; 
 

4. Ensure the financial sustainability of the organisation through generating increased 
voluntary income from a diverse range of sources. 

 
 

 
 
 
 
 



 
 
 
 
 
 
 
Our work 



Our Programmatic Operations 

Our reach is global; operating in the UK and overseas. 
 
Anti-Slavery International works closely with 12 local partner organisations on projects in 11 countries, as 
well as work that impacts on all 28 EU member states. We also work in 10 strategic alliances with almost 
500 combined members, and work in coalitions and partnerships covering the whole world. 
 
With our partners, we aim to build a world free from slavery. Together, we:  
 

• investigate and expose current cases and forms of slavery;  
• support victims of slavery in their struggle for freedom;  
• empower individuals and communities vulnerable to slavery to demand respect for their human 

rights and obtain protection;  
• work with the private sector to identify and address slavery in global supply chains; 
• influence policymakers to take action in support of victims and vulnerable people; 
• press for effective implementation of laws against slavery.  

 
 

Income Generation and Communications 

Anti-Slavery has had a very strong year of income growth in 2017-18. With a new strategy, a clear focus on 
growth, the small team has generated a growth of over 60% between 2016-17 and 2017-18. There is 
considerable potential to generate long term, joint-value funding partnerships with companies and the 
Anti-Slavery International Board of Trustees has very recently agreed to invest in fundraising and 
communications including corporate partnerships growth. 
 
The small team works together to: 
 

• Generate funds of £900,000 voluntary and £1,200,000 institutional funding income from a range of 
sources; 

• Work across a range of stakeholders generating major donors, institutional funders, community 
groups and members and individual supporters; 

• Grow a successful trading revenue stream which provides consultancy in slavery in supply chains to 
business in the UK and overseas; 

• Build on a well-recognised and digitally well embedded brand; 
• Design, promote and deliver effective public campaigns that engage people in the ending of 

modern slavery; 
• Increase profile in the UK and international media that leads to people taking action in support of 

ending slavery. 
 

 



Job Description



ANTI SLAVERY INTERNATIONAL 
JOB DESCRIPTION 

 
Job Title:   Strategic Partnerships Manager - Corporates 
Grade:   C 
Salary Range:  £32,709 - £38,865 
Duration/Hours: Full-time 
Location:  Stockwell, London 
Responsible To:  Head of Fundraising and Communications  
Responsible For:  Occasional volunteers 
 
 
Background 
 
This role will build a corporate engagement programme at Anti-Slavery International to develop long term 
partnerships which generate considerable funds, volunteering, pro bono and brand value. Anti-Slavery 
offers a considerable opportunity to corporates to address slavery in their own operations, as well as a 
trusted brand in the slavery space.  
 
Purpose of Role 
 
The Fundraising and Communications team is going through a period of investment and growth, with strong 
support from senior management and the board, and an exciting range of projects and programmes in the 
UK and overseas. The team, which currently has six members, is still seeing huge untapped potential to 
raise much more than its current income targets. To date Anti-Slavery’s fundraising has focused largely on 
grant-makers and some charitable trusts and foundations along with income from its members and 
individual supporters. The next phase of growth is to develop a programme fundraising from companies via 
both charitable giving and a commercial consultancy offering. This role will not only play a crucial part in 
driving forward financial growth and sustainability, but will also help build a base of committed and 
influential supporters who can help the charity change even more lives.     
 
The role offers the right candidate the opportunity to shape a new corporate giving programme which 
realises multi-year, high value partnerships and joint advocacy to help end slavery in the UK and overseas. 
 
Job description 
 

Business Development 

1. Proactively generate leads, and make the most of reactive enquiries, to secure new high value and 

long-term commercial, strategic and fundraising partnerships for Anti-Slavery International, in line 

with our 2015 to 2020 strategy.   

2. Develop and lead a sector  strategy to develop a qualified pipeline of commercial and charitable 

giving prospects with capacity to achieve over £150k+ per year in year one, rising to £300k in year 

three   

3. Creation of compelling, up-to-date business marketing materials promoting charitable giving, 

employee engagement and supply chain consultancy   

4. Research prospects and plan and execute long- term cultivation plans for corporate and corporate 

foundation prospects with the propensity to give over £25k per annum  

5. To take a pro-active, creative and strategic approach to developing and exploiting any appropriate 

fundraising opportunities that might provide additional income potential for Anti-Slavery.   

6. To develop creative, commercial ideas for engaging companies and unions and work these into 



propositions that can help target new prospective partners.  

7. To prepare and present high quality new business proposals and presentations to potential 

corporate supporters, corporate foundations and consultancy clients in collaboration with the 

Strategic partnership Manager – Foundations and Private Giving.   

8. From time to time, deliver pre-designed training on modern slavery and business as working with 

internal colleagues and external consultants. 

9. To negotiate and agree the best possible deal for Anti-Slavery and ensure that all new partnerships 

are appropriately agreed and captured in a legally binding contract.   

10. To work closely with the programmes and advocacy team and finance team to develop high value 

funding propositions for large strategic partnership opportunities.  

11. To set up and attend meetings with potential corporate partners and represent Anti-Slavery when 

required. Utilise senior staff including SMT and the board of trustees to generate leads, 

introductions and secure funding commitments 

12. To ensure that appropriate monitoring, evaluation and reporting of all new business approaches 

takes place including achieving monthly KPI’s.   

13. To ensure Anti-Slavery meets all its agreements and obligations towards corporate supporters.   

14. Strong understanding of and commitment to excellence in customer relationship management 
 

15. To support and attend events as appropriate, incl. occasional weekend and evening work  
 

16. To travel to project sites overseas as required (once per year or less) 

 

Management, Planning and Development   

17. With support from the Head of Finance and Head of Fundraising, to manage the assessment, make 

recommendations and subsequently develop a new commercial programme/entity aimed at 

advising companies on tackling slavery within supply chains. 

18. To oversee the revenue-generation from the supply chain consultancy, bringing internal and 

external experts into commercial partnerships as required. 

19. To provide management input into budget setting and forecasting processes when required.   

20. To identify a suite of networking opportunities and contribute to the development of Anti-Slavery’s 

networking events and secure key prospects to attend.   

21. To lead the strategic planning process for corporate partnerships, in order to plan effectively for 

growth and funding opportunities.   

Administration  

22. To ensure that all organisations and individuals are thanked accordingly.   

23. To ensure that the Raiser’s Edge is kept up-to-date and accurate and be proficient in using it as a 

contact management database.   



24. To work with the finance department to ensure all income from corporate partners is dealt with in 

the most cost effective and appropriate manner.   

 
Person Specification 

 

Proven experience of successfully account-managing and generating high-value major partnerships with 
companies which yield voluntary, restricted and trading income  
 

Strong record of successfully securing a number of new partnerships for charities.   

Significant understanding of a variety of corporate partnership funding models.   

Experience of closing multiple accounts yielding £50,000 or higher.   

Confidence and ability to represent Anti-Slavery and its work to a wide range of often very senior-level 
external audiences, including board members and senior executives, and to network and represent the 
charity at events 
 
Considerable experience of gathering, analysing and interpreting sometimes complex information to write 
high-quality, tailored proposals/reports 
 
Understanding of, and commitment to, working in the human rights sector 
 
Thorough understanding of, and commitment to, best practice and compliance issues in corporate 
fundraising 
 
Excellent relationship building skills – must be both personable and diplomatic 
 
Excellent and demonstrable attention to detail skills 
 
Excellent and demonstrable verbal communication skills including diplomacy, presentation, negotiation 
and influencing skills 
 
Ability to think strategically to solve problems and identify opportunities, make decisions and prioritise 
effectively and, as a manage of Anti-Slavery International, demonstrate leadership, initiative and a strong 
desire to achieve agreed objectives 
 
Ability to work well under pressure, meet deadlines and achieve solutions 
 
Strong understanding of and commitment to excellence in customer relationship management 
 
Competent use of IT, Microsoft packages, Raiser’s Edge or equivalent CRM and web-based technologies 
 

Clear and deep understanding of the commercial sector and major UK brands, and ability to demonstrate 

business acumen in this capacity when talking to CSR, Marketing and Brand Directors.   

Experience of delivering to income and expenditure targets, and developing budgets and plans. 

 

 

 

 

 



 

How to apply: 

 
 
The pack includes a job description, person specification and other background information. If you would 
like more information please visit our website: http://www.antislavery.org.  
 
If you wish to apply for this position please e mail a CV along with a supporting statement setting out why 
you want to work for Anti-Slavery International together with your relevant skills and experience that would 
support your application. First interviews will be held week commencing 14th May 2018 and second 
interviews week commencing 21st May 2018. 
 
The closing date for applications is Wednesday 9th May 2018 at midday. Please email your CV and 
supporting statement to jobs@antislavery.org using the reference ‘Strategic Partnerships Manager – 
Corporate’ in the subject line. Please also complete and return the equal opportunities monitoring form.  
 
We regret that it will not be possible for us to reply to candidates who have not been shortlisted for 
interview. If you have not heard from us by 8th June 2018 please assume that your application has been 
unsuccessful on this occasion. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
 

 
 

Anti-Slavery International 

Thomas Clarkson House, The Stableyard, Broomgrove Road, London SW9 9TL 

Tel: +44(0)207 501 8920 

UK Registered Charity No.1049160 
 
 

www.antislavery.org 
Facebook: Anti-Slavery International 
Twitter: @Anti-Slavery 
 

http://www.antislavery.org/

